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Maximise the Impact of
Your Email Marketing

wic
-

Learn how segmentation
and personalisation can
transform your email
campaigns for stronger
engagement, conversions,
and customer loyalty.
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Why Segmentation Matters

Email segmentation helps you send the right
message to the right person at the right time.

@& By categorising your audience based on
demographics, behaviour, or interests, you
can deliver far more relevant and impactful
content.
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Demographic Segmentation

Use details like age, gender, job title, and
location to tailor content.

For example:

“ Aretailer can send different messages to
different regions, aligning offers with local
trends.
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Behavioural Segmentation

Track how your audience interacts with your
brand.

e Send welcome emails to new subscribers,
personalised recommendations after
purchases, or re-engagement emails to
dormant customers.
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Interest-Based Segmentation

Analyse subscriber preferences to group them
by interests.

For example:
-1 A travel company could segment by

adventure seekers vs luxury travellers,
sending tailored offers for each.



y Victor Lausas
@lausas

Reducing Unsubscribe Rates

Delivering content that’s relevant keeps your
audience engaged.

X Generic emails lead to unsubscribes.

Segmented and personalised emails keep
your subscribers happy and connected.
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Personalisation Beyond the Name

Go further than “Hello [First Name].”

.| Use dynamic content to recommend
products based on browsing or purchasing
behaviour.

Tailored Offers = More Engagement,
More Engagement = More Conversions!
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A/B Testing with Segments

Test subject lines, content, and layouts within
segments to see what works best.

For example:

I11 Test different incentives (e.g., discounts vs
free shipping) for different segments and
optimise your campaigns.

The bigger your test group is, the better. Don’t
test with the entire subscriber list though,
send the better performing one to the masses!
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Stay Dynamic

Segmentation isn’t a one-time task.

- | Regularly update your segments based on
your audience’s evolving behaviour and
interests to keep your campaigns fresh and
effective.

Yea, | know. Marketing IS a full time job.
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Conclusion

Segmentation and personalisation are the
keys to better email engagement and stronger
customer relationships.

~/ The more targeted and relevant your
emails are, the better the results!

Start segmenting today!
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Like, Share & Comment!

If you've found this useful or inspiring,
| would surely appreciate a ping.

Feel free to connect or just spread the word,
all interaction is welcomed and it lets me
know what kind of content you want to
receive in future also!
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