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A/B TESTING FOR
EMAIL MARKETING

« Optimise Your Campaigns
with Data-Driven Insights.
Learn how small changes
can make a big impact on your
email marketing results.
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What is A/B Testing?

# A/B testing is the process of
comparing two versions of an email to
see which one performs better.

It allows you to experiment with
different elements and data-driven
decisions.




Victor Lausas
@lausas

Key Elements to Test

), Some of the most impactful
elements to test in your emails include:

Subject lines

Call-to-Action (CTA) buttons
Email copy

Images or design

Sending times
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Why Test Subject Lines?

Subject lines are the first thing your
audience sees.

Testing different tones, lengths, or even
emojis can help you understand what
makes people open your emails.
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Call-to-Action Optimisation

7/ The CTA is what drives action.

Test different phrases (e.g., "Buy Now"
vs "Learn More"), colours, and
placement to see which generates the
most clicks.
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Emall Copy and Tone

7" The copy of your email sets the
mood.

Test whether a conversational tone
works better than a formal one, or
whether long vs short copy resonates
more with your audience.
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Importance of
Design and Images
@ Test whether your audience prefers

minimalist design or more visual
elements.

Do images increase click-through rates,
or do they distract from the message?



Victor Lausas
@lausas

Test Sending Times

Timing is everything in email
marketing.

Experiment with different days of the
week or times of day to find when your
audience is most likely to engage.
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Analysing Results
and Making Adjustments

| After running your A/B tests, use the
data insights to refine your campaigns.

Make gradual improvements based on
what works, and continue testing new
ideas.



Victor Lausas
@lausas

Final Thought

A/B testing allows you to optimise your
email campaigns based on real-world
data, not just guesswork.

Implement small changes, learn from
the results, and watch your email
performance improve over time.

This is an ongoing process, not a one-off
test. Keep trying and testing different
changes.
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Like, Share & Comment!

If you've found this useful or inspiring,
| would surely appreciate a ping.

Let’s connect - or just spread the word!
All interaction is welcomed and highly
appreciated!
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