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USING EMOJIS
STRATEGICALLY IN
EMAIL MARKETING

Emojis in email marketing can
increase open rates and convey
emotions. But overusing or
misusing them can harm image.
Let’s explore how to use them
effectively to add personality
without overwhelming
your audience.

N



Victor Lausas
@lausas

42 Why Emojis Matter

+ Emails with emojis in subject lines
see 56% higher open rates.

* They create emotional resonance
and stand out in crowded inboxes.
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@ Know Your Audience

* Demographics matter: Younger
audiences appreciate emojis, while
older ones may find them
unprofessional.

* Gender preferences: Studies suggest
women are more receptive to emojis in
professional communication than men.

Don’t use emojis in your job application,
though.
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#» Subject Line Best Practices

1. Place emojis strategically (e.g., at the
beginning for visibility).

2. Use emojis to emphasize key
messages (e.g., &3 for urgency).

3. Avoid overused symbols - stand out
with unique ones.
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= Body Text Enhancements

+ Use emojis sparingly to lighten tone
or highlight a key point.

* Keep it relevant to your message or
campaign theme.

Example:
Use & in celebratory emails or { in
sustainability-focused messages.
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& Secret Tip:
Cultural Relevance

* Certain emojis have different
meanings in various cultures.

Research their implications to avoid
misunderstandings.
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A/B Testing Is Key

» Test subject lines with and without
emojis.

+ Experiment with emoji placement,
type, and frequency.

+ Use performance data to refine your
strategy.
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|| Avold These
Common Pitfalls

1. Overloading emails with emojis =
spam triggers.

2. Choosing emojis that don’t align with
your brand voice.

3. Ignoring how emojis display on
different devices.
(some may render as )
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s % Secret Tip:
Seasonal Themes

Use emojis to enhance seasonal
campaigns:

* Snowflake ' for winter promos.

NZ

* Fireworks g for New Year sales.
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Respect Accessibility

* Include text explanations for
important emojis.

+ Use alt text for emojis in email
headers and images for screen readers.
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Brand-Specific Tactics

*+ Match emoji use to your tone: playful
for casual brands, minimal for luxury
ones.

* Create brand-related emoji "stories”
for engagement.
(e.g., a journey using «& |4 for travel
brands)
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&3 Secret Tip: Avold These

1. Emojis that might confuse your
audience (e.g., = for sadness or
sarcasm).

2. Inconsistent emoji usage across
campaigns.

3. Misinterpretation - research before
using ambiguous emojis!



Victor Lausas
@lausas

"7 Track ROI

* Monitor how emojis impact open
rates, click-throughs, and conversions.

* Adjust your strategy based on
analytics.



Final Thought

When used right, emojis can enhance
personality and emotional appeal.

Master their use and your emails will
never go unnoticed again.
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Like, Share & Comment!

Have emojis boosted your email
engagement?

Share your experience below!

Save this post for future reference and
follow for more email marketing
insights!
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